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Sessions

Winning the FinServ Race: How Snowflake's Al Data Cloud Turns Industry Challenges into Opportunities -« 9:10 - 9:50 (40 min)

Marcel Daeppen, Principal Solution Engineer | Snowflake

In English

Live Demo: AI Data Cloud in Action ............................................................................................................................

Teiko Wilenius, Solution Engineer | Snowflake

In English

‘! Espresso Yourself: Coﬂee' Snacks & Connections ........................................................................................

Recharge and networking

VILNIUS: The Paystrax Journey: Born and Raised on Snowflake

RIGA: Snowflake at Work: Building Smarter Investment Decisions for Creditstar

Vilnius event: Raimonda Bruziene, Team lead and Mikas Simoliunas, Bl developer, PAYSTRAX
Riga event: Maxim Keller, Lead Analyst, SmartSaver Product, Creditstar Group AS

In English

Iceberg: is it far or close for you? .................................................................................................................................

Maris Svilans, Head of Sales | The Infotrust

In English

Q&A and closing ..................................................................................................................................................................

All speakers: Snowflake Nordics team and The Infotrust

s r o = o
b Networking coffee, snacks: continued conversations & connections =«

............................... 9:50 = 10:20 (30 min)

10:20 - 10:40 (20 min)

10:40 - 11:10 (30 min)

11:10 - 11:30 (20 min)

.............................. 11:30_1 1_45 (15 min)

.................................................. From 1 1 :45
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Snowflake Is The Leader

Analytics

Fully Managed
Service

)

Data Applications &
Engineering Collaboration

Cross-Cloud Universal Security
Ecosystem & Governance

aws BT Microsoft &) Google Cloud
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Nordics & Baltics

Global
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One Al Data Cloud, Many Use Cases

Customer 360
& Marketing

Institutional Client
Services

Reg Reporting
& Risk Mgmt

Financial Crime
& Cybersecurity )

Fraud Detection
Customer 360 >

Data-as-a-Service

s
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Banking

Analytics

Fully Managed
Service

Payments

Cross-Cloud
Ecosystem

10

Data
Engineering

Applications &
Collaboration

Universal Security
& Governance

Wealth & Asset
Management

Insurance

<

Quant Research

ESG

Reg Reporting
& Risk Mgmt

Investor 360

Underwriting

Claims Management

Fraud Detection

Consumer &
Business 360
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1 Wake Up Your Data Brain: Question #1

12°062

Number of customers
— 19% YoY Growth

s8¢ ©2025 Snowflake Inc. All Rights Reserved




1 Wake Up Your Data Brain: Question #2

| ~75% |
8.5B. 6.3B.
Google search Snowflake

per day (99kp. sec) gueries

|||||||||||||||||||||||||||||||||||



1 Wake Up Your Data Brain: Question #3

400

New features released
(GA) In 2024

s8¢ ©2025 Snowflake Inc. All Rights Reserved



] Navigating a New Era: The Top Challenges in Banking

g

n‘
0

Consumer Corporate & Reducing Risk: Addressing ESG Data
Experiences Institutional Client Financial Crime & Regulation Strategy

(Customer 360) Experiences Risk Mgmt

$¥¢  ©2025 Snowflake Inc. All Rights Reserved -
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Gemini

2.5Flash +
n | u h ] ?
Is AI h a I I u c I n atl n g I n t ISan ng§/g\e'burrent business challenges of and
if so, how?
4 [Yes, Alis a crucial tool for in solving its current business challenges, and the bank is already
actively using it. Al helps improve efficiency, combat financial crime, and enhance the

customer experience, all of which are top priorities. @

Combating Financial Crime ¥

Al is a game-changer for efforts to prevent financial crime, which is a growing threat.

Traditional, rule-based systems are often too slow and generate a high number of false positives.

Al-powered systems can analyze vast amounts of data in real-time toldetect suspicious patternsl

and|anomalies|that humans would miss. @ @

o Fraud Detection: Al and machine learning models carI analyze transaction data,lcustomer

behavior, and network information to identify and block fraudulent activities, such as

account takeovers and scams, before they cause losses. @

* Anti-Money Laundering (AML): Al helps to more accurately screen customers and

transactions againsnd to perforrll Client Due Diligence (CDD)| By

automating a significant part of the screening process, Al can reduce the number of false

positives, allowing human analysts to focus on the most high-risk cases.

® Enter a prompt for Gemini

ol B o= Tanle 8

PRO @



1 The Journey to “Al-Driven”

DATA

METADATA

Semantic &
Quality

BUSINESS
TRANSFORMATION



Background

Total of 25+ years in IT - focus on financial
services

- 18 years with an international investment
and financial services company

- 8 years as CTO for global asset and wealth
management for core banking and analytics

Marcel Dappen

Principal Solution Engineer for FSI : Worklng N U_S-based technology .companles
Snowflake - Growth Markets since 2018, since 2020 as a principal

—

¥ ©2025 Snowlake Inc. All Rights Reserved


mailto:marcel.daeppen@snowflake.com

Snowflake:
Foundation for your future
Less Complexity, More Innovation




1 Snowflake: The Al Data Cloud

e N e
Top Categories A1l Data Products >
o o) & 7 N 2 5
N =2 (() 3 ® & B o« - %
i Demagraphcs Commerce Geospatal Franca st a1 Markeing economy Gavermment enerey weatner
ANALYTICS DATA APPLICATIONS &
ENGINEERING COLLABORATION @ﬁ Apps & Al Products
Accelerate enterprise Al by taking advantage of third-party products and realize use cases faster with Snowflake Native Apps. Click here for more,
Kumo Free Trial SNP Glue Connector for SAP dbt
B (e o e
@ ¢V RelationalAl “X> Observe For Snowflake womsew MadConnect
A7 Relationalal O obsenvernc. MadTect
Featured Providers A providers >
@ C : I I P U T E . Consumer Edge X snapinc. Ockam £ GoldenSource LLC W@A Insights

(a:lﬁ Data & Apps Across Industries and Use Cases

Discover best-in-class data and apps to address a wide range of use cases. Click here for more.

& patA

° ‘CARTO Analytics Toolbox = Arbi \
carto St Global Commadity Insights Fivetran
\ v, \
b .
3°& © 2025 Snowflake Inc. All Rights Reserved 17
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Deployment pattern in the
public cloud:

The only secure
Al Data Platform
offering in the
market as a
Service (SaaS)

aws db
A\ Azure >4°§

Google Cloud snowflake:

010101
10101
010

Physical Servers, Operating Database Cloud-hosted
data center neworking, systems management & applications
storage development tools

s8¢ ©2025 Snowflake Inc. All Rights Reserved

Why do customers
choose Snowflake?

Just works - Focus on your business
o Improved Efficiency and Productivity
o  Enhanced Innovation and Growth
o Increased Agility and Adaptability

Time to value
o Faster Revenue Recognition and Growth
o  Enhanced Competitive Advantage
o  Re-use of skills and existing know-how

Sharing / collaboration
o  Holistic understanding of customer needs
o  Benefit from a large ecosystem of data
providers via the marketplace
o monetize your data

TotaI Cost Ownership (TCO)

Comprehensive Cost Visibility

o  Free up your resources from
upgrades/maintenance & operations

o  Adaptive scaling with consumption based
pricing model — pay for what you use



1 Snowflake provides the digital core for FSI

Regulation™_ Common Proue_ms we $olve for Banks:
Areo. of cka“e_nge_s
- limited self-service
- ole‘oe_no(e_n‘t on IT
- lov\g time o market
- constraints
- resource & capabih’ties
- Plesxibi |"t
- uv\PO\Ctmg ope,mtnonal syste,m / SLA

Data scientist
/ Quants

8Das}nboam‘
User f

Snowflake N\

[ Data pipes [Repof‘ts] [(ML/AI) MootelsJ

MDM - Securities Mas‘tej

Area of cha||en3e$
- build combined Security Master across all feeds

Common Data Model

- exchancge with extermal clients
K - <> 5 *D <> [:] @ - &ovwince unclear who access what
/,. e - - - : N S —— \ - Areo. of cho\“enges
Bloo»ubers Y SimCorp 3\ /ESG; ) [/ CRM ([ Assets & O - sourcing is co»\plex & reauires IT
— ' Liabilities - build Pupelmes L long time to market = missed oppor‘tun“t»es
' % ‘ =3 | - Mu[‘tnfale copies of data, no &ngle_ source of truth
&z | L -

Macket Data

QL

é%@ 2025 Sn(‘wﬂ e Inc All nghts Reserved
eMmo

J \_ Core Bw—\Emg //

Intemal Data




1 BCBS 239: Risk Data Aggregation and Risk Reporting

ECB Final Guidelines on the Implementation - 14 principles

Data Foundation

B, B

Governance & Infrastructure

Principle 1: Governance
Principle 2: Data Architecture
& IT Infrastructure

Risk Data Aggregation Capabilities

Principle 3: Accuracy & Integrity
Principle 4: Completeness
Principle 5: Timeliness
Principle 6: Adaptability

Supervisory Review

Principle 12: Review of 11 Principles

Principle 13: Remedial Actions & Q
Supervisory Measures

Principle 14: Home/Host Cooperation

s8¢ ©2025 Snowflake Inc. All Rights Reserved

Risk-Reporting Practices

Principle 7: Accuracy

Principle 8: Comprehensiveness
Principle 9: Clarity & Usefulness
Principle 10: Frequency
Principle 11: Distribution

20



Beyond the Spreadsheets

Navigating the Era of Unstructured Data

=
2 L 5
-olll
Research News Filings Transcripts

El
AA4

Policy Claim Medical Customer
Documents Notes Notes Reviews

i
o

s8¢ ©2025 Snowflake Inc. All Rights Reserved

=§J

Financial
Reports

== ==
Ii i

Aerial
Imagery

= B

Customer Contracts
Information

5 &

Audio Emails
Files

21



Convergence of Data + Al

Leveraging Al to Make Data
Use Cases More Efficient

DATA § . Al

Accessing the Relevant Data To
Power Al Use Cases



1 The vision is often the reality of another company!

Reality
Vision
e
> Time

s¥¢ ©2025 Snowflake Inc. All Rights Reserved



TSIMAGINE

66

“With Snowflake, | can
empower smart people to bring
Al to life in one place. Cortex is
a one-stop shop. It scales, it's
easy, and the data stays 100%
in Snowflake’s environment.”

Thomas Bodenski

COO & Chief Data & Analytics
Officer, TS Imagine

© 2025 Snowflake Inc. All Rights Reserved

TS Imagine Adopts Al at Scale to sk snowflake
Save 30% in Costs and 4000 Hours of

Effort

PROBLEM

e Fragmented systems and
disconnected Saa$S products
post-merger.

o Inefficiencies from multiple data
vendor licenses and manual
workflows.

o Lack of automation and readiness
for generative Al (gen Al)
integration.

o Need for strict data privacy and
protection.

SOLUTION

o Adopted Snowflake's Al Data
Cloud and Cortex Al to unify and
streamline operations.

o Replaced legacy systems with
Snowflake’s scalable platform.

o Implemented retrieval augmented
generation (RAG) to automate
workflows.

o Built tools like a Streamlit chatbot
for easy access to organizational
knowledge.

® Rresuts

o Efficiency Gains: Saved 4,000
annual hours by automating
manual email processing and
improved customer support
workflows by categorizing tickets
based on urgency and
complexity.

o Faster Insights: Leveraged gen
Al to accelerate decision-making,
supported by tools like chatbots
and structured data conversion of
legacy documents.

o Cost Savings: Reduced Al
operational costs by 30% while
maintaining strict data security
within Snowflake’s controlled
environment.

o Scalability: Seamlessly handled
an additional one billion data rows
weekly without performance
concerns.


https://www.snowflake.com/en/customers/all-customers/case-study/ts-imagine/

1 Handling of unstructured data

Turn values from forms
and documents into
structured data

Beeuments ﬁ

Analytics:

query, report,
Document AL e Cortex Analyst

S
|

Jo0

@Wl«at is max of ﬂ

‘ i | H‘ i A ’:rl«e max of
‘J. Upuy is 42

S

&

Bulk text processing with Cortex
functions:
SUMMARTIZE ( 1)
EXTRACT_ANSWER( )
COMPLETE( *model’, ‘prompt

-
i e !

o
\
Chat with your an I
olocuw\ev.\;s and retrieve | E:,; e Parse (OCR)
Specific answers L o || et
| 1
N~

A: This is and
Reference: does 1 and 3
functions

N Cortex Search

(Q: Tell me about tl«?s?)

(s|w[m

N

s8¢ ©2025 Snowflake Inc. All Rights Reserved
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1 Unlocking Insights: Extract

< Documents review

Indicative Termsheet

Public Offering only in: CH
Yield-Ent ent Products
SSPA Product Type

Continuous Multi vatl
Final Fixing Date sue ; i X Exchange
ISIN CH134999. y Nu 993 IAPEFG

Until the nital Fixing Date, the terms of this Termsheet are indicative and may be adjusted anytime. The Issuer is not obliged o issue the Product
of the relevant ssuance and Offering Programme, as amen{

11 a5 the section “Risk Fact as
uct at risk and, in addition, transaction costs may incur. Inve

that he invested in this Prc
Investors are exposed to the credit s
Jations into other languages might be available, only the English version of the Final Terms or Pricing Supplen

1 read the section

Investors
i this product (1
capital i

Even thou
egally binding

ent and the relevant Issi

For Switzerland

tosw itdoes not qualif

nerefore neither regisered nor superv

document s nat complete and

This document does not, and s notintended t, canstitute or contain an ofer o nviation o sell and it i not solcitng offers to buy, th Produc

Product Description This Product offers the Investor a Coupon Rate regardless of the performi
during lifetime whilst combined with a conditional downside protecti
has occurred, the Investor will receive the Denomination on the Redent
Event has occurred but all Underlyings close at or above their Initial £
Fixing Date, the Investor will still receive on the Redemption Date a (
equals the Der Otherwise the of the Product wi
of the Underlying with the Worst Performance, as described in section

The Issuer has the right for Early Redemption, as further described

below.

Underlying

Underlying ‘Bloomberg Ticker Strike Level

ABB LTD-REG SIX Swiss ABBN SW CHF TBA CHF TBA CHF TBA
Exchange AG

LONZA GROUP AG-REG  SIX Swiss LONNSW  CHFTBA CHF TBA CHF TBA
Exchange AG

SIKA AG-BR SIX Swiss SIKA SW CHF TBA CHF TBA CHF TBA
Exchange AG

< Documents review

LEONTEQ

Public Offering only in: CH
Yield-Enhancement Products

Indicative Termsheet SSPA Product Type: 1230

30.00% p.a. Multi Barrier Reverse Convertible on Delivery Hero, HelloFresh, Just Eat Takeaway
Continuous Multi Barrier Observation | Callable | Quanto CHF

Final Fixing Date 30/05/2025; issued in CHF; listed on BX Swiss

ISIN CH1349981394 | Swiss Security Number 134998139 | BX Symbol LTACFB

obliged to

Investors should read the section “Significant Risks below as well time to time. By
Irvesting i hi peoduct (e “Prduck ). th Investor by put e Catl the he invested i hisProduct ot ik and In deiion ransecion coss ey Incr. Investors may oss some

e jht be available, only ish version o the Final i ing Programme

ly binding.

For Switzerland:
e Produc o dervative Instrument accrding o Swis L  doss ot quall s unitof acllective nvstrent scheme pursuant (o atls 7ot seq. f the SwissFe
y (FINMA’).

1 Act on

. of the FinSA, n

document is not complete and is subject i has articles 51 et seqq.

approved by a reviewing
and , constitute or or 3

Fins/
offor or sale s not permittod,

Product Description
This Product offers the Investor a Coupon Rate regardless of the performance of the Underlyings during lifetime whilst combined with a conditional
downside protection. If no Barrier Event has occurred, the Investor will receive the Denomination on the Redemption Date. If a Barrier Event has
occurred but all Underlyings close at or above their Initial Fixing Level at the Final Fixing Date, the Investor will still receive on the Redemption Date
a Cash Settlement which equals the Denomination. Otherwise the redemption of the Product will depend on the value of the Underlying with the
Worst Performance, as described in section “Redemption”.

The Issuer has the right for Early Redemption, as further described in *Early Redemption” below,

UNDERLYING

Underlying Related Bloomberg Initial Fixing Level  Barrier Level (49.00%)* Strike Level (100.00%)* Conversion
Exchange Ticker (100%)* Ratio

DELIVERY DI Y EUR TBA

{ELLOFRE F EUR TB,

JUST EAT EURTBA UR T8# EC

PRODUCT DETAILS

Swiss Security Number 134998139

S8 ©2025 Snowlake Inc. All Rights Reserved

ISIN CH1349981394

BX Symbol LTACFB

Issue Price 100.00%

Issue Size CHF 10'000°000 (can be increased at any time)
CHF 1000

Settlement Currency CHF

Currency Protection Quanto CHF

ing Value with Questions

termsheet-ch1349981394-en.pdf

ISIN_Number What is :
Answers >

1.00 CH1349981394 v

Underlaying_Products what are H
Answers <>

1.00 DHERGY V. eee

1.00 HFG GY v

1.00  TKWY NA Ve

Denomination what is 1 :
Answers <

1.0  1'000 AP eas 26




1 Proposal to scale Client Due Diligence

Collection: Extract: Enrichment: Processing: Servicing:
*  Multi channel landing * Question based » Use existing sources: » Due Diligence * Chat interface
zone values extract from « Internal: H+, Finnova process with ML, . RESTAPI
doc's sharepoint, ... RAG, LLM based SQL JDBC/ODBC
* Classification « External: Sanction lists, capabilities

* Doc specific model OFAC, SEC, Seco, World
Check / Fatca

RAG/LLM: sharepoint etc.

~ Agentic Al ' \

Core D ] @ z':o',gsnowﬂoke
—|0
DLB MARKETPLACE

Ba n kl n g Internal Data / External Data Application

- Web Search { X
- Translate D
- Summarization X

r u
mail @ Correlation Validation Agents
L o \ ML, RAG,
= Sl B T N =]
—_— AAAUA. ™
Unload = L L J L 3 D“O Dlg DI.C) EEEN
ploa:
/ Data DocAl \ N / Extracted K |V | A Enriched Data Validated Data 31 Party
4 Lake LLM base value Apps
; L ] . .
% extraActlon integration
XXXXX .
trigger

(3

‘% © 2025 Snowflake Inc. All Rights Reserved
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CUSTOMER STORIES:

I S&P Global

USE CASE: GENAI FOR ALPHA GENERATION - QUANTAMENTAL RESEARCH

Growing Focus on Uncovering Alpha Beyond Traditional NLP

e S&P hypothesized that the sentiment in earnings transcripts could be mined
for alpha using LLMs, a research area that has been worked on for at least a
decade using classical NLP techniques. Inherent in their hypothesis is that
there is alpha *not yet* discovered by that classical NLP.

e They decided to focus just on the Q&A section of the earnings calls & to
analyze whether the executive answered the question (based on what was
previously discussed in the call) or evaded the question.

o PROCESS:

e Ingested (via Data Sharing) 180,000 earnings call franscripts (2008-2024)
across Russell 1000, 2000, 3000 & implemented feature generation &
(reverse) RAG process (Cortex Al) to analyse, via creation of Cosine
similarity scores.

e They then ranked each call by how directly the questions were answered &
formed a portfolio that went long ‘efficient communicators’ & short evaders.

e Results stripped of size, value, momentum - right.

e SOURCE:

—Liam Hynes, Head of New Product Development, S&P Global Market
Intelligence

¥ ©2025 Snowlake Inc. All Rights Reserved

Machine Readable Transcripts

*a
Maraat te gerce

Textual transcripts data from earnings calls with metadata tagging.

£ S&P Global Market Intelligence

o 0 op
s1.60 Efficient Communicators Ramblers
’ Exec Proactive & On Topic Exec Proactive but Off Topic

Efficient Communicators

$150 42 47% *** +1.21%
> +0.91% -2.56% ***

1-30 Reactive Total Re-Directors

Ramblers

$1.20
$1.10
$1.00

Reactive
$0.90

Total Re-Directors
$0.80

0.70

7

A J G S N g g o '

R @ D DD D P o
L I R I R
SRS - RN R SRS S e

0‘\ <,@s Q@ d\m o v'.g, d.g. <>'o e‘\‘ «.@ ©
o o ® W ISR o o IS N

S&P Global Source: S&P Global Market Intelligence Quantamental Research & Solutions. For all exhibits, all returns and indices are unmanaged, statistical composites
Market Intelligence and mummmeommduao payment of any sales charges or fees an investor would pay to purchase the securities they represent. Such costs would 1o
mance. It is not le to invest in an index. Past performance s not a guarantee of future results. Data as at 10/24/2024.

— Go Long/Short the Top/Bottom 20% of Company's Average Cosine Score (High/Low Cosine = Exec Proactive/Reactive )

Annualized | Hit Rate Annualized
1-Month JAnnualized} Information| (Long Information | Hit Rate
Average | Information] Long-Only |Ratio (Long| Only | Annualizedy Ratio (Long-| (Long-
Quintile | Coefficient] Active [Only Active | Active JLong-Shorf Short Short

Test Universe (Jan 2008 - Sept 2024) | Count (IC) Retun Return) Return) Retun Return) Return)

Russell 3000 466 0.012*** § 0.74% * 0.37 53% 1.73% *** 0.56 55% *

Russel 1000 180 0.009 *** 0.13% 0.07 51% 0.42% 0.12 51%

Russell 2000 285 0.014 *** X 2 0.00 61% *** e 0.59 57% **
S&P Global Source: S&P Global Market Intelligence Quantamental Research & Solutions. For all exhibits, all retums and indices are unmanaged, statistical composites

Market Imetllgencé"" their returns do not include payment of any sales charges or fees an investor would pay to purchase the securities they represent. Such costs would
lower performance. It is not possible to invest directly in an index. Past performance is not a guarantee of future results. Data as at 10/24/2024.
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(MCP) Agents
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1 Business Context

Senior portfolio managers, such as Anna, require
immediate access to portfolio assets, holding information,
market data, and supporting research. This comprehensive
access is crucial for making well-informed investment

decisions.

o’
~

Assets / Holdings Stock Price

s8¢ ©2025 Snowflake Inc. All Rights Reserved

e’
~

Market News

o’
~

Context information
(Podcast Transcripts)

31
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I Architecture P P

Y O

with Snowflake Agts Agents
Portfolio Research

2% 2= - . 25

Cortex Search Cortex Search Cortex Search Cortex Search

Semantic View Semantic View Semantic View Semantic View

o’ o’ ' o’/
S ~ ~ ~

Assets / Holdings Stock Price | Market News | Context information
(Podcast Transcripts)

s8¢ ©2025 Snowflake Inc. All Rights Reserved 32




1 Semantic View: The Key to LLM-Driven accuracy

CREATE TABLE SALES.PUBLIC.SD_DATA ( dimensions:
| cat NUMBER(38,0), | - name: product_category
cntry VARCHAR(16777216), synonyms:
dt DATE - "item_category"
amt NUMBER(38,0), I

- "product_type"
description: The category of the product sold.
expr: cat
data_type: NUMBER
unique: false
sample_values:
- "501"
- "'544"

s8¢ ©2025 Snowflake Inc. All Rights Reserved o



| Semantic Layer

P —
S:o:gsnowfloke Product v Solutions ~*  Why v v ~ Pricing @ v signin coNrAcrsALEs) START FOR FREE
e e

<ALL PRESS RELEASES

Snowflake, Salesforce, dbt Labs, and More,
Revolutionize Data Readiness for Al with Open
Semantic Interchange Initiative

« The Open Semantic Interchange initiative aims to create a universal semantic data k forall c ies to dardize their d data
definitions with an open, vendor-neutral specification

« Ecosystem leaders including Snowflake, Salesforce, dbt Labs, RelationalAl, with the support from industry partners including BlackRock, are rallying
behind this first-of-its-kind collaboration, bringing the wider ecosystem together to accelerate Al and Bl adoption with semantic metadata
interoperability

Media Contact

OPEN SEMANTIC INTERCHANGE Sandya Kol

Product PR Specialist, Snowflake
press@snowflake.com

/<JAlation  atlan  BlackRock  <-Bluevonder @cube  J{dbtlabs SHARE PRESS RELEASE

mo X =

&elementum HEX s honeydew La. Mistral Al omni

< RelationalAT @ * SELECT  N{sigma st snowflake o Thoughtspot

s8¢ ©2025 Snowflake Inc. All Rights Reserved



1 Agentic Capabilities

Sy
S

2,

Query...

How do | improve margins?

How can | help? >

Answer
A

© 2025 Snowflake Inc. All Rights Reserved

Reasoning

Planning

Task Decomposition

Chain of Thought

Query Rewrite

Self-Critique

Memory
Short-term

Long-term

Structured
Data Retrieval

J

Unstructured Data ] [ Coding

Retrieval

Web
Search

[ Visualization ] [OtherTooIs (MCP)] [OtherAgents (A2A)] [

Custom
Tools ...

Reflection

YES

:

Do | have all the information to

answer the user query accurately?

35



1 Powerful Functionality Packed into a SQL function

Jdb < Notebooks CORTEX LLM FUNCTIONS - DEMO ~ Packages v o Start v » Runall )
%
( ) e batch_operation Choose
ar sQL i . = H
B | oo e = .| Foundation Model
Q at - Run custom summary on a table containing customer reviews -
: A ¥ G X
(N 3 v SELECT SNOWFLAKE.CORTEX.COMPLETE (
4 'snowflake-arctic',
&) 5] CONCAT ('Summarize this customer feedback in
6 less than 100 words.
o 7 Put the product name, defect and summary in
8 JSON format:
9 <feedback>",
* 10 content, '</feedback>") ’ Add Prompt
att ) FROM feedback LIMIT 10;
\
@
+ Python + saL + Markdown
> Point to Table

Supporting capabilities

USAGE / COST PROVISIONED
RBAC TRACKING FINE-TUNING GUARDRAILS THROUGHPUT ORCHESTRATION REST API
s8¢ ©2025 Snowflake Inc. All Rights Reserved 36
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Document AI
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Unique Data Sharing

Real-time, governed, privacy-preserving collaboration for every scenario

Public Sharing Private Sharing

@ ®——® Ppeer-2-Peer sharing

@ Share across your
business Organisation

| o - -

Discover and monetize via
Snowflake marketplace

—— o ——

— o —

Share with companies  SUE SRS YOUR 57 Collaborate on sensitive
not yet on Snowflake | A ACCOUNT data without exposing it

s8¢ ©2025 Snowflake Inc. All Rights Reserved
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Optimizing Costs Through Transparency & Control

Control cloud spend and maximise ROl/value

o) VISIBILIT @D CONTROL OPTIMIZATION
L < Wnderstand, attribute, @ Limit & control spend Identify inefficiencies
& monitor spend & optimize spend
Granular Usage Data Warehouse Size & Limits [ Platform Improvements |
Account & Organization usage views .
Billing Metrics queries Snowpark-Optimized Warehouse
Auto Suspend/Resume
. Serverless Features (QA, SO...)
Tagging
Account level Resource Monitors Optimization Data
Chargebacks | Warehouse utilization metrics )

Per-query cost attribution

COST MANAGEMENT INTERFACE

Ul-Based Cost Exploration Budgets

s8¢ ©2025 Snowflake Inc. All Rights Reserved M



Central enforced cost controls (Budgets)

b

WHAT IS IT
Seesnowflake Cost Management ® ANALYTICS :

Set a spending limit for the entire account, or group £
of resources within the account.

Account Overview ~ Consumption  Budgets  Resource Monitors

Create

Search © Current month

Home 1,625 credits used from Jan 1- Jan 31 Spend 35% Interval 27%
— —

1,625 of 4,800 Credits 110f 31 Days

HOW TO USE IT

- Activate an account budget (set spending limit
and email for notification) or . mewm «

- Create custom budget (e.g.select warehouses, 4 Montoring
serverless task, etc. to be part of budget) @ nanin

Cost Management 0 Mar1 Mar 31

Projects

Data

0o B o o +

DataProducts e ®

+

Users & Roles
Accounts (5) Budgets 3 budgets

Sharing Settings

Security MARKETING GROWTH & FINANCE
Contacts ANALYTICS
Billing & Terms
32% 105% 145
— ——

145 of 875 Credits 1,210 of 1,000 Credits No spending limit
ﬁ ACCOUNTADMIN
¥ SNOWHOUSE_AWS,

s8¢ ©2025 Snowflake Inc. All Rights Reserved
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Software Development
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1 Supporting traditional Warehousing to ML/AI projects

S om ) S

Feature Engineering

> > Model Development > >ModeITra|n|ng> > Model Deployment > > Serving Model

[ XoX c M ..
0000 oceo oe
—> 00000 — OJ—» — Ty s — cee —
00600 X ceee
ceeee
| Serwce
Prepare Data & —— Build Training Deployment Serve consumer
Bata Quality I 2> ML Model =T— ML Model ML Model ML Model
Orofile box :
dbt Y :
K dot] | O
: e . .° ® »
L . _ 5
T (o] e [T e B
ait notebook/ Git notebook/ Model Tracking ]
! Workspace ! Workspace registry ML Model
A
@ @ _HA
= I “ H
Platform Data Engineer Data Scientist ML Engineer IT Operation ﬁ .
Engineer AN
—1
Data Steward Telemetry/
Monitoring

b

3°& © 2025 Snowflake Inc. All Rights Reserved
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1 Data Lineage Ul

Interactive lineage visualization in Snowsight with tag propagation workflow

What Is It
An interactive interface that provides a

bird’s-eye VieW of upstream and 8 CREDITCARDS / PUBLIC / FAILED_TRANSACTIONS_BY_CUSTOMER_PAYMENT
downstream lineage of desired object. Bl e O ST S S E e

Why Use It B = 4 e g g v
Narrow down downstream objects

impacted by modifications. Follow

intuitive Ul workflows to propagate tags

to protect downstream columns with PlII . © FAILED_TRANSACTIONS

data. e | © FAILED_TRANSACTIONS_BY.cC... '\ S FINAL_JOIN &

CREDITCARDS . PUBLIC J CREDITCARDS . PUBLIC

+ 6 USERS_ENRICHED
CUSTOMERS . PUBLIC

How to Use It

This Snowsight Ul is embedded within
database objects to help customers
visually explore lineage

s8¢ ©2025 Snowflake Inc. All Rights Reserved



labai acilu, suur tanu, paldies
Thank you!




M NFOTRUS T Ce e e e

10:20-10:40

s
Coffee break & networking '

Ask a question:

5‘0‘2 snowflake” https://www.slido.com
4 P Code: #2427108



https://www.slido.com/

